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e Quantifying economic relationships
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= AEFgAsrs o|8ct = Chg 4| EhA = Ao
(1) 22| 83 (Specification of the model)
2) 2¥O| =M (Estimation of the model)

(3) =™ X[2| "7} (Evaluation of the estimates)

4) =-= BHEO| o= TEIt (Evaluation of

the forecasting power of the estimated

model)
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@ &9l AMEEA =0l identification problem &4

® SH =AM =Ql: aggregation bias 7t ©&A

@ SEBHT= ALO|Q| & 2tEtA 2H2l: multicollinearity 8 &

G MAESE =H7|H MHE: OLS, 2SLS, 3SLS, FIML, .
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(3) = X|2| ™7} (Evaluation of the estimates)
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(Evaluation of the forecasting power of the estimated

model)
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4. X122 7 (1)

« experimental data / nonexperimental data
e micro data / macro data

» quantitative data / qualitative data

» flow data: outcome measures over a period of time
Ol) =, &H|, OiI=
stock data: outcome measured at a particular point

In time
o) S22, =2
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4. X122 7Y (2)

o time series data (MAEXIR)
. data collected over discrete intervals of time

(daily, weekly, monthly, yearly, ....)

cross section data (2 THHXLR)
. data collected over sample units in a particular
time period (¢!, 7I28, /HE7| ", HE=7I, ..)

panel data (I '8 X &)
: data that follow individual micro-units over time
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5. AIF3He SAXEIE ARE SW

« RATS (Regression Analysis for Time Series)

« TSP

 GAUSS (matrix programming language)
 EViews

« Ox, PCgive

e Stata

¢ R

« SAS, SPSS (general econometrics and modelling)

cf. Excel — H|O|H - HIO|H &AM - 2| ¢ &4
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